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Ref. A326130

Mr Michael Waters

General Manager

Liguor Stores Association

Suite W3G, Sydney Corporate Park
75-85 O'Riordan Street
ALEXANDRIA NSW 2015

Dear Mr Waters

As you would be aware the Office of Liquor, Gaming and Racing is updating the existing
Liquor Promotion Guidelines document.

| wrote to you in September 2012, seeking feedback on the draft Guidelines. I thank you |
for your comments, and can advise that this feedback was taken into consideration in the

final draft of the Guidelines.

| am now seeking your Association’s endorsement of the final Liquor Promotion Guidelines
document. | have attached a copy of the final draft of the Guidelines to this letter.

As liquor stores are an important group to which the Guidelines relate, your Association’s
endorsement would support the Office of Liquor, Gaming and Racing in encouraging
licensees to consider their responsibilities relating to appropriate liquor promotions. Your
endorsement will encourage liquor licensees to accept and follow the Guidelines.

If you agree to endorse the Guidelines, we will place your logo on the front cover of the
Guidelines, next to the Trade & Investment logo, to indicate your support. | would also
appreciate your assistance in disseminating the new Guidelines to your members.

Should you require further information on this matter, Ms Lucy Brotherton, A/Manager,
Industry Support, Office of Liquor, Gaming and Racing, can be contacted at
lucy.brotherton@olgr.nsw.gov.au or on 02 9995 0664.

Yours sincerely

-

Cathrine Lynch
AJ/Executive Director

323 Castlereagh Street, Haymarket NSW 2000
GPO Box 7060, Sydney NSW 2001
Tel: 02 9985 0300 Fax: 02 8985 0888
ABN 72 189 918 072
www.olgr.nsw.gov.au -
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A ranga of negative Impacts can rasdi from wndesira2-e 3'coho’
oromoac s or ones which are not appropriately managed. This

siede promotions which r‘cou'zge axcessive. rapid or irrasponsiois
ormmr‘g sr2 sffensiva or indacant, target minors or are oot of 3
MNP garera Community s:and:'roa. Thasa typas Of promotions ¢
cortribate o a.cohoi-reiatad arti-socia. behaviour and vioignce, nave
ragariva impacts on the amenity of the locai community, and i a Ve

hez T ‘rmoacts for the individuai,

associated with rurmng liguor promotions. Thase
not intencad to stifle businass innovation or nealiny
£ rather a33isz 'n the daveiopment of 2 sasia’ irable

Lis

"."pori:a-'-t that licepsees zre mindful of and manage the risks and
'

¢

and resaonsisie kguor industry by defining clear exgaciations for tha
conduct of Jguoer promoeTons



Liquor promotion guidalines

The Law

NSW Trace and investmeant, the power to issus & notice to
hved in a liquor promotion which is

ihe !f./Q’UO!‘ Azt 2007 ) the restriczion or prohibition is otherwise in the

pubtic interest.
T T zils vhas o bal 5 R .. E
The Act details the types of promotions that may be Before the Director General can exercise this power, s

S L el Dirsctor Ge .
restricted or pronibited. The Act states: publicly availebie guidetines must be made avatlable that

The Director-General may restrict or pronibit any such indicate the kinds of activities or promoticns that may be
activity only if the Director-Ganeral is of tre opirion that:  the subiect of a notice undar section 102. Thase Guidelines
2) the promotion is likely to have s special appesa! to fulfil this raguirement,

minors because of the uss of designs, names, motifs Examplas where the Diractor General has exercised this
or charactars in the promation that are, or are likely o nowsar includa:

ttractive inors or for therra , OF .- : = b
be, attractive to minors or for any other reason, of + A nightciub oromoted = 330 door charge which inciuded

B) th2 promotion 1s indecent or offansiva. or free houss spirits, beer, wine and cider from Som til 3am;
c) the promotion involves the provision of iquor in non- - Ahotel promoted $10 cocktaill buckacs where patrons
standard measures or the use of emotive descriptions consumed the cocktai! directiy From the bucker and

or advertising that encourages irrespansikle drirking
and s likely to result in intoxication, or

d the promotion involvas the provision of free drirks, or
axtreme discounts or discounts of s limitad durstion,
that creatss an incentive for patrons to consume
ifquor more rapidly than they otherwisa might, or

) the promotion ctherwise ancourages irresponsibie,
rapid or axcessive consumption of liquor, or

* A rgstaurant promotad alcohol served in syringas,
cocktails served in ovarsize noveity vessals and
jelly shots.
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Licuor cremoticn guid

hury

Thase Guidelines apply to AlL licensed premisas under the

Liguor Act 2007 that run liguor gromotions, Inciuding:

« Hotels (pubs, taverns, sma!l bars)

« Clubs (RSL

1 On-Premisas (restaurants, cafds,
beats, catarers, aic)

, community znd sporting clubg)

nighiciubs, thaatras,

- Packaged (Bottle shops)
+ Producer/Wholesa'er
+ Limited licences.

it is recognised that tﬂa consumption of aicoho! occurs

= e s - ~ =
v eany Aiffarant mantavcy and sirzamsiancos, 2nd thes

there may bea diffarent risks assoc;aLed witn promotional
activities in diffarent licensad oremises

A distinction can be mads batwaan gromoiions offa
alcohol to be consumad immediately an g licensad
orgmizas and promotions offering alconol that wimch may
be stored for consumptian laze- away from the pramises.
As a result, the extent tc which each orincipie in this
cocument applies to difarant icanca tyoas vanes

Some princioias spoty [0 promoticas osersied oy 8
icence types., s:..ci- a5 Principiz 1 which ansures liguor
cromotions do not have a spaciai appes! 1o mirors Dipar
orinciples, such as Principie 3, relating =0 tha use oF nan
siznda-d measuras trat enco drage irresoonsibis driaking,

would generally 2poy more 10 Jicence tvpes whara 3. cono

=)

s cons.med ‘mimadiate y an the scansad oremiise. These
d!—"arnnce ctroumsiancas wold 92 regogmisad 35 02 °L

of the corsidaration of whather a Tgusr aroratdon s
+dssvan-e 31d shouid D2 su0j2ct o 2 ~once
mnoroemmestoe gufie tag Tog m o Tereoine G gz o-as

The determination of whather 3 promotion is undesirabie
and mzay be subject to 2 notice s made by the Diragcter -
Genaral, NSW Trade & investment, or 2 delegate, such

a5 the Director. Compiiance Office of Liquor, Gaming

& Racing. Bafore a detarmination is mads, a licenses
wiit be given the apooriunity to comment or offar

an sxplanation on why the promotion should not be
considered undasirsble. An appilicatior can be made i
tha Independent Liguor & Gaming Authority o review
any decision.

w\\

W
[¥]



[14]
W

m

0NN LRGICOIARI0 VIO LN & SV

t

*

s a

v

i

Har

o
)
a4y
G ©
o
0§
O
L
o 0
A 0
o 0
B}
ORI
/r. PR,
o v
n ,C
DO
O,
[
L.
i
P
qb]
I
-
{3
tn

L
(]

e e
[ PSRN L N R S

—~ R
[ T
— e

1
r
e
Ly
k.
o]
{
15
o B
T
o 0o
) 0
Re R
£ n
o ¥
AN _.J
R 4
b e
1y
0N oa
< Ie}
v el
onow
S50
[¢]
]
1)
s
ot
¢
[
S
4
o
13
Q
a
R
]

X
[§]
£
& &
n 9
m o
mc M_.
o O
[al a
N
E i
t O
0y ®
L
oL
mom
©om
Yom
|
-, N
-~ M
)
v
o R
d_s
[S IR
m o
Bal ﬁ:
T
LIUNS]
0
a.
wn W
RUNel
= W
2
W YG
ar s
Ll
o ©w
3

"

hale =

ar whene

alet-1g

-

w gz monee

O
X

—

i3
¢
k
{
1
)

52

ES

=

[

=3 s Tma o oo

LR S

@ oromaoilon

o]
4
5

Alcohol Management Pl

Dr

mit
s

kH

!
1

ar{ Of TXad

na Tor.

closing

iS5

Y di

21,

Signs prominan
alcohoi

»

mers

Cust

R

rued

qy
L]

w
s

¢ drin

folal

or conduct of promroil

ar

ag

ime fra

af

=
L it

Appropriat

Limits on the gu

reduced price.

[
L e

El

v O
=
U
W a
m
Ca
mH X
M ad
%
a b

minimis

GUre narm

o

fLetal

ERVi

promeiion

§

X@TOIBE 0

[<H
A

3
th
m
a0

[}

AL

(o]

b¥)

[\l

0

1]

L

m

]

kS

L

3

i

[£7 1.

£ 0

o 9

e IR 1]

RS

AW

n

-1 -

w5

W

[1s]
L

i @
Shat
0
&
(8]
.

ey
v

infrmisalion measuyr

oy
~

I's]
o

¥



Liguor promoton guidalinas

s e [ e o | oy 1 PR S oty
t?ipf& ation cXampes of Unacceoianie oromolions

12 iz Hiagai to st alcohol 10 munors or 1o supply 3'cohel o s Bepmotions wilch uss Characters wmagary mots

miinars on licansad aramises. naming or designs which primarily appeal to minors ~
The sffacts of alconot ok minors can be sigaificant and can *  Promoiions that include marchandise that primarily !
oe harmiul to thair healtn and physical davelopmeant as weall zppeals o Mmnors

as having sccial and err;oi:zon_ai eﬁ‘gcts The Mabtionat Heslth + Drometions using interactiva games or tachnology

znd Meadical Research Courch outlines rasearch which srecominartly targetad to minors.

shows that mino-s ara much mors likely than older drinkars

oundartake sisky or antisocial behaviour connected with A i T
" Lt o ST TS o ato
their dnnking In addition aizohoi may adversaly affect sdaiondr iAo nation
‘cjain‘dg»je;ojﬂme nt and lzad to aicchoi-raiztad pronlams Case shouid ba takan n us;ﬂg celebrifies o ather rola
latar in lirg 'ﬂade‘s inat ir'a spaciz! appaal to minocrs 25 part of tha

For MGt vanuas mnors ara aliowad o-ta oars of the

QYRITISES 1N IR COmPay oF 2 2sponsiie adult. As such,

s2na2s Nz2ad 10 oe mundiut oF the prasences of minors -
25
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Principle 5: Extreme discounts

AFVA T ~ e~
SrWisEe Maldny,
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Discounting aiconoi can oe used a5 a marketing an[ for
licensses to encourags pecpla into the venue and to stay in
the vanue or to try 3 new groduct or to run down stock o
particuiar product. However, it is important that in runnin
a0y sucn promotion consideration is given o whethar

oromotion will endourage oeopie TC consume maore

vyl v'ﬂg ::' hes

frogtls ’\

ACross thz nospitality 'Pdus:*y; thers ars 2 rangs of

as wiich e'::a-' functior packagas that inciude aii
uch as wadf“ﬂc pacikages, coroorats
iines do not sesk to pmvﬂni'

this type of op s tne responsicility

of the licansae ch function is run
agporooriataly rasponsioie sarvice of
3:CONOI NG U fscome intoxicated.
wWheare product ore ! invoive the provision of fras
or discounted important that these promotions

-
o not create an incentive for pafrons to consums aicono
=

a raoidly than th=-y o?ﬁprw‘
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Liguo- oromotion gu'gel ~as

Principle 7: Not in U olic interest

i ~ L H

It el Ve fa ' - Y

consiZiared 1o not pe in
Exzlanation =xsroo'es of unacteciags oromotians
A ranga of liguor promaotions may not recessarily oramora > :370 wotions which use imzges or messagas which couid
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